Black Friday 2022: despite record high inflation, interest in the shopping holiday was higher than a year ago

Black Friday special offers have become a tradition. As every year, campaigns with bargains start at the end of November, encouraging consumers to take advantage of the opportunity and buy a selected product at a new, lower price. It would seem that now - in the era of record high inflation - the enthusiasm of Poles towards the shopping madness will weaken. Meanwhile, according to the report "Social Media Discussions about Black Friday - 2022", published by PSMM Monitoring & More and dentsu Polska, we are dealing with a significant increase in consumer interest compared to the previous year. 

[image: ]The data collected by PSMM Monitoring & More and dentsu Polska between October 21 and November 20, 2022 featured as many as 23,000 opinions and comments and 617,000 interactions under published posts. The majority of publications –  75% - were neutral. These mentions were only a subjective source of information about promotions and offers. The message was usually limited to talks about current offers or the desire to hunt for a bargain. Only 3% of entries presented the shopping holiday in an unfavourable way. Negative opinions concerned marketing tricks used by brands. Some of the Internet users indicated that during Black Friday price manipulation may occur. 
[image: ]

Although in Poland we are currently dealing with record high inflation, interest in Black Friday does not decrease. ‘The conducted research showed that the interest of social media users in the topic of Black Friday is higher than a year ago. This shows that nowadays, when we have to deal with record high inflation, we see Black Friday as an opportunity to buy clothes, shoes or Christmas gifts at significantly lower, promotional prices,’ explains Izabela Grzechnik, project manager for new research and development at PSMM Monitoring & More.

[bookmark: _GoBack]The media coverage was dominated by references to the level of discounts, good or even excellent deals, attractive prices, discount codes and exceptional promotions. ‘Black Friday is undoubtedly one of the most important shopping holidays of the year and the most important shopping moment for e-commerce customers. According to the PSMM Monitoring & More report, for over a month the Internet was buzzing with mentions and opinions about Poles' shopping plans. Many of our clients started "teaser" activities before Black November at the end of October! One thing is certain - although the interest in Black Friday is high, the current market situation means that Poles will certainly focus on more thoughtful shopping, and this is a big challenge for brands,’ comments Weronika Szczepanik, Client Performance Manager, dentsu Polska.

More information on Black Friday can be found in the report "Social Media Discussions about Black Friday - 2022”: https://psmm.pl/wp-content/uploads/2022/11/black-friday-w-social-mediach-2022.pdf
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W okresie od 21 pazdziernika do 20 listopada 2022 roku na temat Black Friday w polskiej przestrzeni social media odnotowano ponad 23 tys. opinii i komentarzy. Liczba
uzyskanych pod postami interakji przekroczyta w tym czasie 617 tys. (komentarze, polubienia, reakcje oraz udostepnienia facznie). Jesli chodzi o strukture Zrédet, w temacie
dominowat Facebook (38% przekazu), a w ostatnich dniach badanego okresu réwniez YouTube (w sumie 32% catego przekazu dotyczacego Black Friday). Dyskusje byly

nacechowane w 22% pozytywnie i tylko w 3% niekorzystnie.
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